Ashlee L. Crabtree
Frisco, TX 75034 

214.500.9225 
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EMPLOYMENT HISTORY
SharperAgent – Denver, CO
     Executive Assistant to President (Promotion)
    April 2008 to October 2009




     Remote, Contract Employee



    December 2009 to May 2010

Expertise includes:
· Creativity Development and Implementation
· Project and Tradeshow Management
· Communications  and Media Strategy

· Understanding, Evaluating, and Implementing Marketing Campaigns

Responsibilities in Project Management:
· Oversee company’s electronic marketing efforts including supervision of Website design and maintenance.
· Oversee corporate communications activities through Marketing Communications Manager, Creative Manager, IT Director and President.
· Support Marketing Department in the design, revision and production of direct mail, marketing collateral, and

 tradeshow materials and advertisements.

· Develop and execute effective customer loyalty programs and new product release.
· Analysis of customer research, current market conditions and competitor information.
· Analyze and report the success/effectiveness of targeted advertising campaigns, special events/promotions.
· Manage outside agencies to ensure efficient use of resources.
· Manage and prioritize projects to be printed internally; oversee, monitor and ensure timely completion of jobs outsourced to external vendors.
Responsibilities in Tradeshow Management:
· Assist in design, production and final preparation of marketing pieces for print, web and multimedia.
· Order all supplies including furniture, rentals, and utilities on time and within budget.
· Plan all aspects of travel arrangements for all company attendees. 
· Create and facilitate Annual Tradeshow Budget for 8+ annually repeating and new tradeshows.
Responsibilities in Marketing and Media Plans:
· Design, implement, and facilitate annual Marketing/Media plan.

· Enhance online presence using social media platforms and various other forms of media.
· Create weekly podcast and secure interviews with key professionals in the real estate market, as well as seek out new outlets for advertising and promoting it.

· Actively pursue and secure opportunities for speaking engagements for the President, including national, regional, and state conferences, seminars, and other forums.

· Facilitate the launch and execution of customer outreach and various other marketing campaigns.
Sharper Agent – Denver, CO                         Customer Care Representative                           October 2007 to March 2008
RESPONSIBILITIES
· Recommend and implement web based customer service survey allowing them to e-mail concerns and recommend changes to systems. 

· Serve as liaison between operations, sales, and service.
· Maintain Corporate Binder, an online repository that benefits all departments that contains sales, marketing, and communication plans for over 50 of the industry's top real estate companies who represent over 135,000 agents.
· Consistently ranked #1 in department for Print Sales using Print Promotions.
· Design new cancelation policy, resulting in company savings of over 50% within first month implementation.
· Identify and respond effectively and efficiently to customer inquiries, issues, requests and complaints.
COMPUTER SKILLS

Advanced Experience Using the Internet, Microsoft Word, Excel, Power Point and Outlook
EDUCATION

Texas A&M University, College Station, TX (Early Graduation) - August 2007 

B.A. - Communications, Anthropology Minor, GPA – 3.0







